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� Please turn off your cell phone

� If you must leave the session early, please do 
so discreetly

� Please avoid side conversation during the 
session







� $21,900 -- The median earnings of bachelor's degree recipients working full-time year-round 

in 2008 were $55,700. That's $21,900 more than what individuals with only a high school 

diploma earned.  (2010 Educations Pays report from the College Board)

� 9% -- Smoking rate of college graduates compared to . . .

� 27% -- Smoking rate of high school graduates (The Christian Science Monitor)

� 3x - High school graduates are three times more likely to live in poverty than college 

graduates, and eight times more likely to depend on public assistance programs.  (Christian 

Science Monitor)

� $48,600 -- Amount of money society saves, over a lifetime, for every female high school 

student who goes on to attend college.

� $294,000 – Amount of money society saves, over a lifetime, for every African-American 

male who goes on to finish college instead of dropping out of high school, society saves 

(Christian Science Monitor)

� 50% - High school graduates have employer-provided health insurance or pension plans, 

compared to . . . 

� Almost 70% percent of college graduates. (Christian Science Monitor)

� 93% of college grads participate in employer-matching pension plans if they're available, 

only 3 in 4 of those who didn’t complete high school do, meaning that 1 in 4 pass up 

essentially free money from their employer. (Christian Science Monitor)
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Flexible, Contextual, Flexible, Contextual, Flexible, Contextual, Flexible, Contextual, 
ResponsiveResponsiveResponsiveResponsive----Design Capable Design Capable Design Capable Design Capable 

Online FormsOnline FormsOnline FormsOnline Forms
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Unlimited (at no cost), UserUnlimited (at no cost), UserUnlimited (at no cost), UserUnlimited (at no cost), User----
Controlled ApplicationsControlled ApplicationsControlled ApplicationsControlled Applications
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Analyzing Data

Delivered, “drillable”, Delivered, “drillable”, Delivered, “drillable”, Delivered, “drillable”, 
configurable Dashboardsconfigurable Dashboardsconfigurable Dashboardsconfigurable Dashboards
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100+ Delivered reports; 100+ Delivered reports; 100+ Delivered reports; 100+ Delivered reports; 
Unlimited Unlimited Unlimited Unlimited number usernumber usernumber usernumber user----defineddefineddefineddefined

AUTONOMY!AUTONOMY!AUTONOMY!AUTONOMY!
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Relational data; Ability to add Relational data; Ability to add Relational data; Ability to add Relational data; Ability to add 
data fields and define data data fields and define data data fields and define data data fields and define data 
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BuiltBuiltBuiltBuilt----in Predictive Modelingin Predictive Modelingin Predictive Modelingin Predictive Modeling

Detailed Communication Detailed Communication Detailed Communication Detailed Communication 
History, including email clickHistory, including email clickHistory, including email clickHistory, including email click----

throughsthroughsthroughsthroughs
Integrated with OutlookIntegrated with OutlookIntegrated with OutlookIntegrated with Outlook
(email, tasks, calendar)(email, tasks, calendar)(email, tasks, calendar)(email, tasks, calendar)

Application Review ProcessApplication Review ProcessApplication Review ProcessApplication Review Process
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Plan Travel and Track ROIPlan Travel and Track ROIPlan Travel and Track ROIPlan Travel and Track ROI
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Manage Events and Track ROI Manage Events and Track ROI Manage Events and Track ROI Manage Events and Track ROI 
(Institution Event History)(Institution Event History)(Institution Event History)(Institution Event History)

Target Events to Select Target Events to Select Target Events to Select Target Events to Select 
PopulationsPopulationsPopulationsPopulations
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Flexible, MultiFlexible, MultiFlexible, MultiFlexible, Multi----Modal Modal Modal Modal 
CampaignsCampaignsCampaignsCampaigns
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GeoGeoGeoGeo----Radius TargetingRadius TargetingRadius TargetingRadius Targeting

WhiteWhiteWhiteWhite----Listed Email Delivery with Listed Email Delivery with Listed Email Delivery with Listed Email Delivery with 
ClickClickClickClick----Through TrackingThrough TrackingThrough TrackingThrough Tracking

Dynamic & Static Marketing ListsDynamic & Static Marketing ListsDynamic & Static Marketing ListsDynamic & Static Marketing Lists
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Comprehensive, fullComprehensive, fullComprehensive, fullComprehensive, full----featured CRM featured CRM featured CRM featured CRM 
(Constituent Relationship Management)(Constituent Relationship Management)(Constituent Relationship Management)(Constituent Relationship Management)

� Personalized Prospect Web Experience
◦ Dynamic forms
◦ Online events
◦ Address Cleansing & Verification

� Detailed Prospect Tracking 
◦ E-Mail Click-Through
◦ Predictive Modeling
◦ Organization relationships

� Multi-Modal Campaigns 
◦ Contextual, white-listed emails and statistics
◦ Geo-Radius Marketing
◦ Phone Outreach & Call Scripting
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Comprehensive, fullComprehensive, fullComprehensive, fullComprehensive, full----featured CRMfeatured CRMfeatured CRMfeatured CRM

� Powerful Communications Management 
◦ Automated, Rules Based
◦ User-Friendly
◦ Integrated with Microsoft (Word, Outlook)

� Travel & Events Module 
◦ See ROI (Return On Investment)
◦ Public & “Private” Events
◦ Mobile-Enabled

� Flexible, Powerful Metrics & Reporting
◦ Delivered & User-Built Dashboards
◦ 100+ Reports Provided
◦ Native Integration with Excel
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We achieved a 34% cost reduction in 
our student search costs.  Instead of 
paying outside vendors, we can 
much more easily manage our own 
communications to prospective 
students

We process 2,700 applications 
annually, and before they all had to 
be manually entered. Now, 90 
percent of our applications are 
received online and flow directly 
into Ellucian Recruiter

We are able to substantially increase 
the volume and quality of 
communications, we’ve gone from 
having five touch points with a 
prospect to 15 or 20, without adding 
staff

We were actually 12% over our 
enrollment goal.  We attribute that 
success strictly to Recruiter.  

We saw a 16% increase in campus visits 
and a 29% increase in participation at a 
major scholarship event.  

Y1 RESULTS
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� Recruiter 3.1 (September 2013)
◦ Updates to the Common Application file import tools.

� Recruiter 3.5 (December 2013)
◦ Support for Letters of Recommendation
◦ Extended ERP Integration

� Based on client feedback from version 1 (still being defined).
� Ability to send test scores to Banner.
� Ability to receive Financial Aid Information from Banner to Recruiter, 
with granular control over what specific information is shared.

� Additional web services (TBD).
� Support for integration between Recruiter and MED’ed Banner 
environments.  

◦ Enhanced Event Management
◦ Additional Authentication Options

� Full, updated roadmaps will be published to the Ellucian website in 
October.  


